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WWOORRKK  EEXXPPEERRIIEENNCCEE  
 

Ø Professor (personal full professorship) at Wageningen University, in the Department of 
Social Sciences, 2011 – present. 

 
Ø Professor (full professorship) in the Department of Marketing & Supply Chain 

Management at Maastricht University, The Netherlands, 2007 – present. 
 
Ø Faculty Associate (full Professor), Office for Futures & Options Research, University of 

Illinois at Urbana-Champaign, 2008 – present. 
 
Ø Professor (full professorship) in the Department of Agricultural & Consumer Economics, 

Marketing & Decision Sciences Group, University of Illinois at Urbana-Champaign, 2007. 
 

Ø Visiting Professor, Dept. of Business Economics & Marketing, Mediterranean Agronomic 
Institute of Chania (MAICh), Greece, International Centre for Advanced Mediterranean 
Agronomic Studies (CIHEAM), 2006. 

 
Ø Visiting Research Professor in the College of Economics and Business Administration of 

the Catholic University of Leuven, Belgium, April – August 2006. 
 
Ø Associate Professor (tenured) in the Marketing & Decision Sciences Group, Office for 

Futures & Options Research, University of Illinois at Urbana-Champaign 2001 - 2007 
(hired under the Faculty Excellence Program of the Provost). 

 
Ø Professor (tenured; full professorship) in the Marketing & Consumer Behavior Group at 

Wageningen University, The Netherlands, 2001 – present (holder of the AST Chair in 
Commodity Futures & Options). 

 
Ø Chair of the Marketing & Consumer Behavior Group at Wageningen University, The 

Netherlands, 1999 – 2001. 
 
Ø Senior Research Fellow of the Mansholt Institute (accredited by the Royal Netherlands 

Academy of Arts & Sciences), 1999 – present. 
 
Ø Office for Futures & Options Research Associate, University of Illinois at Urbana-Champaign 

(USA), 1999 – present. 
 
Ø Associate professor (tenured) in Marketing, Wageningen University, The Netherlands, 1999 

– 2000. 
 
Ø Honorary director of the Foundation for Scientific Research in Derivatives, 1998 – 2004. 
 
Ø Visiting Scholar, Chicago Board of Trade – Chicago Mercantile Exchange, Product 

Development, Chicago, 1993. 
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Ø Visiting Scholar, Instytut Ziemniaka (IHAR), Department of Economics, Bonin, Koszalin, 
Poland, 1992. 

  
  
EEDDUUCCAATTIIOONN  
 

PhD in Marketing, Consumer Behavior and Finance (summa cum laude) 1998 Wageningen 
University, The Netherlands 
 
Thesis: The Market for Hedging Services: A Marketing-Finance Approach 
 
Advisors:  Prof. Dr. Ir. Matthew T.G. Meulenberg 

 Prof. Dr. Ir. Willem J.M. Heijman 
 
Additional committee members: 
 
Ø Prof. Dr. Christine Ennew, University of Nottingham, England 
Ø Prof. Dr. Ir. Jan-Benedict E.M. Steenkamp, University of North Carolina at Chapel 

Hill, United States 
Ø Prof. Dr. Ir. Jacques Viaene, University of Ghent, Belgium 
Ø Prof. Dr. Ir. Berend Wierenga, Rotterdam School of Management, Erasmus 

University Rotterdam, The Netherlands 
 
Masters degree in Economics (summa cum laude)  
1994 Wageningen University, The Netherlands 
 
Thesis: The Viability of Environmental and Production Permit Futures Contracts 

 
Supervisor: Prof. Dr. Ir. Matthew T.G. Meulenberg 
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IINNAAUUGGUURRAALL  LLEECCTTUURREESS  
   

June 8, 2001  Wageningen University, Department of Marketing  
& Consumer Behavior, Wageningen,  
The Netherlands 

 
The Futures Market: A Valuable Commodity 
 
Official address at the honor of the acceptance of the Distinguished A.S.T. Chair of Theory 
and Practice of Commodity Futures  
  
  
October 10, 2008 Maastricht University, Department of Marketing, Department   

    of Finance, Maastricht, The Netherlands 
 
Marketing × Finance = Product with a High Return & Low Risk Profile  
 
Official address at the honor of the acceptance of Professorship in Marketing and in 
Finance (ISBN: 978-90-5681-295-9) 

  
  
CCUURRRREENNTT  RREESSEEAARRCCHH  IINNTTEERREESSTTSS  
 

Understanding revealed economic behavior by studying the decision-making behavior of real 
decision-makers (market participants, consumers, managers etc). Both descriptive and 
normative models are developed to explain and predict behavior. Special attention is given 
to decision-making under risk and uncertainty. Decision-making behavior is examined in 
various domains, among others, risk management behavior of entrepreneurs and managers, 
and consumer risk behavior. The understanding of revealed economic behavior is utilized 
to advance product development, market institutions and public policy. Recent research 
projects have dealt with channel members’ contract behavior and risk shifting, consumers’ 
reactions to crises and responses to these crises by policy makers, the functioning of market 
institutions, such as auctions and futures markets, market manipulation and the 
development of valid risk attitude measures. The research is quantitative and rooted in 
economics, finance, management sciences and psychology theory. Pennings’ research and 
publications are interdisciplinary ‘by nature’, covering both economics, finance, marketing 
and decision sciences.  
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PPUUBBLLIICCAATTIIOONNSS  AAPPPPEEAARREEDD  IINN  ::    
Advances in Consumer Research 
Agrarwirtschaft 
Agribusiness: An International Journal 
Agricultural Economics 
American Journal of Agricultural Economics 
Australian Economic Papers 
Canadian Journal of Agricultural Economics 
Derivatives Quarterly 
Disasters: The Journal of Disaster Studies, Policy and Management 
Economics Letters 
Energy Reports 
Environmental & Resource Economics 
European Financial Management 
European Journal of Law & Economics 
European Journal of Marketing 
European Review of Agricultural Economics 
Food & Chemical Toxicology 
International Journal of Research in Marketing 
International Review of Finance 
Journal of Agribusiness 
Journal of Agricultural Economics 
Journal of Agricultural & Resource Economics 
Journal of Banking & Finance 
Journal of Behavioral Finance  
Journal of Bioeconomics 
Journal of Business 
Journal of Business Research 
Journal of Commodity Markets 
Journal of Co-operative Organization and Management 
Journal of Derivatives and Hedge Funds 
Journal of Economic Psychology 
Journal of Financial Markets 
Journal of Financial Research 
Journal of Financial Services Marketing 
Journal of Food Distribution Research 
Journal of Futures Markets 
Journal of International Food & Agribusiness Marketing 
Journal of International Money & Finance 
Journal of Marketing 
Journal of Marketing Channels 
Journal of Physics: Conference Series (JPCS) 
Management Science 
Managerial & Decision Economics 
Marketing Letters 
Organizational Behavior and Human Decision Processes 
Resources Policy 
Review of Agricultural Economics 
Sustainability 
The Banker 
The B.E. Journal of Economic Analysis & Policy 
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PPUUBBLLIICCAATTIIOONNSS  IINN    IINNTTEERRNNAATTIIOONNAALL  RREEFFEERREEEEDD  JJOOUURRNNAALLSS  
 

   
1.   Birkeland, D. T., AlSkaif, S. Duivenvoorden, M. Meeng, and J.M.E. Pennings (2024) 

“Quantifying and Modeling Price Volatility in The Dutch Intraday Electricity Market”, 
Energy Reports, 12: 3830-3842. 
https://www.sciencedirect.com/science/article/pii/S2352484724006073 
 

2.   R. Nienhaus, J.R.V. Franken and J.M.E. Pennings (2023), “Hedging Behavior of 
Agribusiness Cooperatives and Investor-owned Firms in Germany,” Journal of Co-operative 
Organization and Management, 11 (2): 1-4. 
 

3.   Debie, P., C. Gardebroek, S. Hageboeck, P. van Leeuwen, L. Moneta, A. Naumann, J.M.E. 
Pennings, A. A. Trujillo-Barrera and M.E. Verhulst (2023), “Unravelling the JPMorgan 
Spoofing Case Using Particle Physics Visualization Methods,” European Financial 
Management, 29: 288-326. 
 

4.   Zhou, X, G. Bagnarosa, A. Gohin, J.M.E. Pennings and P. Debie (2023), “Microstructure 
and High-Frequency Price Discovery in the Soybean Complex,” Journal of Commodity 
Markets, 30: 1-17 https://doi.org/10.1016/j.jcomm.2023.100314 

 
5.   S. Demirel, T. Alskaif, J. M. E. Pennings, M. E. Verhulst, P. Debie and B. Tekinerdogan 

(2022), "A framework for multi-stage ML-based electricity demand forecasting," 2022 
IEEE International Smart Cities Conference (ISC2), 2022, pp. 1-7, doi: 
10.1109/ISC255366.2022.9921933. 
 

6.   J.R.V. Franken, M. Cook and J.M.E. Pennings (2022), “Producer Risk Aversion and 
Participation in Agricultural Cooperatives,” Journal of Co-operative Organization and 
Management, 10 (2): 1-8. 
 

7.   de Boer, T.A.P, C. Gardebroek, A. Trujillo-Barrera, and J.M.E. Pennings (2022), 
“Intraday Liquidity in Soybean Complex Futures Markets,” Journal of Futures Markets, 42 (7): 
1189-1211. 

 
8.   Debie P.M.M, Verhulst M.E., Pennings J.M.E, Tekinerdogan B., Catal C., Naumann A., 

S. Demirel, L. Moneta, Alskaif T., Rembser J., and van Leeuwen P. (2022), “The Analysis 
of High-Frequency Finance Data using ROOT” Journal of Physics: Conference Series (JPCS): 
 20th International Workshop on Advanced Computing and Analysis Techniques in 
Physics Research 29/11/2021 - 03/12/2021 Virtual and Daejeon, South Korea; 
https://iopscience.iop.org/article/10.1088/1742-6596/2438/1/012068 

 
9.   Verhulst, M.E., P. Debie, S. Hageboeck, J.M.E. Pennings, C. Gardebroek, A. Naumann, 

P. van Leeuwen, A. A. Trujillo-Barrera and L. Moneta (2021), “When Two Worlds Collide: 
Using Particle Physics Tools to Visualize the Limit Order Book,” Journal of Futures Markets, 
41 (11): 1715–1734. 
 

https://doi.org/10.1016/j.jcomm.2023.100314
https://iopscience.iop.org/issue/1742-6596/2438/1
https://iopscience.iop.org/issue/1742-6596/2438/1
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10.   Tamirat S. A, X. Du, J.M.E. Pennings, and A. Trujillo-Barrera (2020) “Farm-Level Risk-
Balancing Behavior and the Role of Latent Heterogeneity,” Journal of Agricultural & Resource 
Economics, 45 (2): 265-281. 
 

11.   Wies, S., A.O.I. Hoffmann, J. Aspara and J.M.E. Pennings (2019), “Can Advertising 
Investments Counter the Detrimental Effect of Shareholder Complaints on Firm Value,” 
Journal of Marketing, 83 (4): 58-80.  
 

12.   Tamirat, A., A. Trujillo-Barrera and J.M.E. Pennings (2019), “Dynamic Target Capital 
Structure and Speed of Adjustment in Farm Business,” European Review of Agricultural 
Economics, 46 (4): 637–661.  https://doi.org/10.1093/erae/jby035 

 
13.   Hoffmann, A. O. I, S. Kleimeier, N. Mimiroglu and J.M.E. Pennings (2019), “The 

American Inventors Protection Act: A Natural Experiment on Innovation Disclosure and 
the Cost of Debt,” International Review of Finance, 19 (3): 641-651. 
https://doi.org/10.1111/irfi.12174 
 

14.   Benos, T, N. Kalogeras, M. Wetzels, K. de Ruyter and J.M.E. Pennings (2018), 
“Harnessing a “Currency Matrix” for Performance Measurement in Cooperatives: A Multi-
Phased Study,” Sustainability, 10 (12): 4536; https://doi.org/10.3390/su10124536 
 

15.   Costa G. Junior, A. Trujillo-Barrera and J.M.E. Pennings (2018), “Concentration and 
Liquidity Costs in Emerging Commodity Exchanges,” Journal of Agricultural & Resource 
Economics, 43(3): 441–456. 

 
16.   Franken, J.R.V., J.M.E. Pennings and P. Garcia (2018), “Risk Attitudes and the Structure 

of Decision Making: Evidence from the Illinois Hog Industry,” Agricultural Economics 48 (1): 
41-50. 
 

17.   Franken, J.R.V., J.M.E. Pennings and P. Garcia (2017), “Graphical Illustration of 
Interaction Effects in Binary Choice Models: A Note,” Journal of Agricultural Economics 69 
(3): 852–858 

 
18.   Trujillo-Barrera, A., J.M.E. Pennings and D. Hofenk (2016). “Understanding Producers’ 

Motives for Adopting Sustainable Practices: The Role of Expected Rewards, Risk 
Perception, and Risk Tolerance,” European Review of Agricultural Economics 43 (4): 1-24. 

 
19.   Cleeren, K., K. Geyskens, P.C. Verhoef and J.M.E. Pennings (2016), “Regular or Low-

Fat? An Investigation of the Long-run Impact of the First Low-Fat Purchase on 
Subsequent Purchase Volumes and Calories,” International Journal of Research in Marketing 33: 
896-906. 
 

20.   Benos, T., Kalogeras, N., Verhees, F., Sergaki, P., Pennings, J.M.E. (2016) "Cooperatives’ 
Organizational Restructuring, Strategic Attributes and Performance: The Case of 
Agribusiness Cooperatives in Greece" Agribusiness: An International Journal 32 (1): 127-150. 

 

https://doi.org/10.1093/erae/jby035
https://doi.org/10.1111/irfi.12174
https://doi.org/10.3390/su10124536
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21.   Hoffmann, A. O. I., T. Post, and J. M. E. Pennings (2015), "How Investor Perceptions 
Drive Actual Trading and Risk-Taking Behavior," Journal of Behavioral Finance 16: 94–103. 
 

22.   Franken, J.R.V., J.M.E. Pennings and P. Garcia (2014) “Measuring the Effect of Risk 
Attitude on Marketing Behavior,” Agricultural Economics, 45, 525-535.  
 

23.   Van Ittersum, K, B. Wansink, J.M.E. Pennings and D. Sheehan (2013), “Smart Shopping 
Carts: How Real-Time Feedback Influences Spending,” Journal of Marketing, November, 
Vol. 77, No. 6, 21-36. 
 

24.   Merrin, R.P., A.O.I. Hoffmann, and J.M.E. Pennings (2013), “Customer Satisfaction as a 
Buffer Against Sentimental Stock-Price Movements,” Marketing Letters, 24 (1): 13-27. 
 

25.   Hoffmann, A. O. I., T. Post, and J. M. E. Pennings (2013), "Individual Investor 
Perceptions and Behavior During the Financial Crisis," Journal of Banking and Finance, 37 (1): 
60-74. 

 
26.   Kalogeras, N., Pennings, J.M.E., Benos, T. and M. Doumpos  (2013), “Which Co-op 

Ownership Model Performs Better? A Financial-Decision Aid Approach,” Agribusiness: An 
International Journal, 29 (1): 80-95. 

 
27. Van Ittersum, K., and J.M.E. Pennings (2012), “Attribute-Value Functions as Global 

Interpretations of Attribute Importance,” Organizational Behavior and Human Decision Processes, 
119: 89-102. 

 
28.   Kalogeras, N., Odekerken, G., Pennings, J.M.E., Gunnlaugsdottir, H., Holm, F., Leino, 

O., Luteijn, J.M., Magnússon, S.H., Ueland, Ø., Rompelberg, C., Tijhuis, M.J., Tuomisto, J., 
White, B.C., and H. Verhagen (2012). “State of the Art in Benefit-Risk Analysis: Business 
Economics & Marketing-Finance,” Food & Chemical Toxicology 50 (1): 56-66. 

 
29.   Franken J.R.V., J.M.E. Pennings and P. Garcia (2012), “Crop Production Contracts and 

Marketing Strategies: What Drives Their Use?” Agribusiness: An International Journal, 28 (3): 
324-340. 

 
30.   Kalogeras, N, J.M.E. Pennings, J. Kuikman and M. Doumpos (2011), “Is the Ownership 

Structure Model a Decisive Determinant of CoOperatives' Financial Success? A Financial 
Assessment,” PLOS Genetics, 1-18. 

 
31.   Hoffmann, A.O.I., J.M.E. Pennings and S. Wies (2011), “Relationship Marketing's Role in 

Managing the Firm–Investor Dyad,” Journal of Business Research 64 (8): 896-903.  
  
32.   Hoffmann, A.O.I., T. Post and J.M.E. Pennings (2011), “Particuliere Beleggers en de 

Financiële Crisis (Private Investors and the Financial Crisis),” Economisch Statistische Berichten 
(ESB), 96 (4604): 106-108.  
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33.   Woodard, J.D., T.M. Egelkraut, P. Garcia, and J.M.E. Pennings (2011), “Effects of Full 
Collateralization in Commodity Futures Investments,” Journal of Derivatives and Hedge Funds 
16 (4): 253-266.  

  
34. Pennings, J.M.E. and P. Garcia (2010), “Risk & Hedging Behavior: The Role and 

Determinants of Latent Heterogeneity” Journal of Financial Research, vol XXXIII, (4; Winter): 
373-401.  

  
35. Dorfman, J.H., J.M.E. Pennings and P. Garcia (2010), “Is Hedging a Habit? Hedging Ratio 

Determination of Cotton Producers,” Journal of Agribusiness, 28 (1): 31-48.  
 
36. Van Ittersum, K., J.M.E. Pennings, B. Wansink (2010), “Trying Harder and Doing Worse: 

How Grocery Shoppers Track In-Store Shopping,” Journal of Marketing, 74 (2): 90-104.   
 
37. Van Ittersum, K., J.M.E. Pennings, and B. Wansink (2010), “Trying Harder and Doing 

Worse: How Grocery Shoppers Track Their In-Store Shopping,” Advances in Consumer 
Research, Vol. 37, 1-37. 

 
38. Verhees, F.J.H.M., M.T.G. Meulenberg, and J.M.E. Pennings (2010), “Performance 

Expectations of Small Firms Considering Radical Product Innovation,” Journal of Business 
Research, 63 (July): 772-777. 

 
39. Goss, B.A. and J.M.E. Pennings (2009), “Reducing the Likelihood and Impact of Currency 

Crises,” The Banker December: http://www.thebanker.com/news/fullstory.php/aid/7006  
 
40. Tonsor, G.T., T.C. Schroeder, and J.M.E. Pennings (2009), “Factors Impacting Food 

Safety Risk  Perceptions,” Journal of Agricultural Economics, 60 (3): 625–644. 
 
41. Franken, J.R., J.M.E. Pennings and P. Garcia (2009), “Do Transaction Costs and Risk 

Preferences Influence Marketing Arrangements in the Illinois Hog Industry?” Journal of 
Agricultural & Resource Economics, 34(2): 297–315. 

 
42. Pennings, J.M.E. and P. Garcia (2009), “The Informational Content of the Shape of Utility 

Functions: Financial Strategic Behavior,” Managerial & Decision Economics, 30: 83-90. 
 
43. Tonsor, G.T., T.C. Schroeder, J.M.E. Pennings and J. Mintert (2009), “Consumer 

Valuation of Beef Steak Food Safety and Quality Assurances in Canada, Japan, Mexico, and 
the United States,” Canadian Journal of Agricultural Economics, 57: 395-416. 

 
44. Kalogeras, N., Pennings, J.M.E., Van der Lans, I., Garcia, P., Van Dijk, G. (2009) 

“Understanding Heterogeneous Preferences of Cooperative Members,” Agribusiness: An 
International Journal, 25 (1): 90-111. 

 
45. Kuwornu, J.K.M., W. E. Kuiper, and J.M.E. Pennings (2009), “Agency Problem and 

Hedging in Agri-Food Chains: Model and Application,” Journal of Marketing Channels (special 
issue: Managing Risks and Disruptions in Global Supply Chains), 16 (3), 265-289. 

 

http://www.thebanker.com/news/fullstory.php/aid/7006
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46. Pennings, J.M.E. and D. Grossman (2008), “Responding to Crises and Disasters: The 
Role of Risk Attitudes & Risk Perceptions,” Disasters: The Journal of Disaster Studies, Policy and 
Management, 32 (3): 434-448. 

 
47. Van Ittersum, K., and J.M.E. Pennings (2008), “The Effect of Primed Reference Points 

on the Shape of Attribute-Value Functions, Attribute Importance, and Choice?” Advances in 
Consumer Research, Vol. 35, p. 701 - 702. 

 
48. Mattos, F., P. Garcia and J.M.E. Pennings (2008), “Probability Weighting and Loss 

Aversion in Futures Hedging,” Journal of Financial Markets, 11 (4), 433-452. 
 
49. Pennings, J.M.E., O. Isengildina, S. Irwin, P. Garcia, and D.L. Good (2008) “Producers 

Complex Risk Management Choices,” Agribusiness: An International Journal, 24 (1): 31-54. 
 
50. Schroeder, T.C., G.T. Tonsor, J.M.E. Pennings and J. Mintert (2008), “Consumer Food 

Safety Risk Perceptions and Attitudes: Impacts on Beef Consumption Across Countries,” 
The B.E. Journal of Economic Analysis & Policy, Vol. 7: 1 (Contributions), Article 65. Available 
at: http://www.bepress.com/bejeap/vol7/iss1/art65 

 
51. Van Ittersum, K. and J.M.E. Pennings (2007), “Attribute Value Functions and the 

Importance of Attributes,” Advances in Consumer Research, Vol 34, p.627. 
 
52. Van Ittersum, K., J.M.E. Pennings, B. Wansink, and H.C.M. Van Trijp (2007), “The 

Validity of Attribute-Importance Measurement: A Review,” Journal of Business Research, 60 
(11), 1177-1190. 

 
53. Isengildina, O., J.M.E. Pennings, S.H. Irwin and D.L. Good (2006), “U.S. Crop Farmers’ 

Use of Market Advisory Services,” Journal of International Food & Agribusiness Marketing, 
18(3/4): 67-86. 

 
54. Pennings, J.M.E. and P. Garcia (2005), “The Poverty Challenge: How Individual Decision-

Making Behavior Influences Poverty,” Economics Letters 88 1(July): 115-119. 
 
55. Pennings, J.M.E., P. Garcia and E. Hendrix (2005), “Towards A Theory of Revealed 

Economic Behavior: The Economic-Neurosciences Interface,” Journal of Bioeconomics, 7(2): 
113-127. 

 
56. Kuwornu, J.K.M., W.E. Kuiper, J.M.E. Pennings and M.T.G. Meulenberg (2005), “Time-

Varying Hedge Ratios: A Principal-Agent Approach,” Journal of Agricultural Economics, 56(3): 
417-432. 

 
57. Pennings, J.M.E., S. Irwin, D. Good, and O. Isengildina (2005), “Heterogeneity in the 

Likelihood of Market Advisory Service Use by U.S. Crop Producers,” Agribusiness: An 
International Journal, 21 1(January): 109-128. 

 

http://www.bepress.com/bejeap/vol7/iss1/art65
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58. Van Ittersum, K., J.M.E. Pennings, B. Wansink, and H.C.M. van Trijp (2005), “The 
Effect of Primed and Framed Reference Points on Product Attribute Importance,” 
Advances in Consumer Research, 32(1): 113-114. 

 
59. Pennings, J.M.E., K. Van Ittersum, and B. Wansink (2005), “To Spend or Not To Spend? 

The Effect of Budget Constraints on Estimation Processes and Spending Behavior,” 
Advances in Consumer Research, 32(1): 328-329. 

 
60. Kuwornu, J.K.M., W.E. Kuiper, J.M.E. Pennings and M.T.G. Meulenberg (2005), 

“Incentive Provision and Coordination Costs in Food Marketing Channels: A Multi-Stage 
Channel Agency Theory Perspective,” Journal of Food Distribution Research, 36(1): 85-90. 

 
61. Pennings, J.M.E. and B. Wansink (2004), “Channel Contract Behavior: the Role of Risk 

Attitudes, Risk Perceptions, and Channel Members’ Market Structures,” Journal of Business, 77 
4(October): 697-723. 

 
62. Mahul, O. and J.M.E. Pennings (2004), “Introduction to the Special Issue on Risk 

Behaviour of Market Participants,” European Review of Agricultural Economics, 31(3): 233-234. 
 
63. Pennings, J.M.E., O. Isengildina, S. Irwin, and D. Good (2004), “The Impact of Market 

Advisory Service Recommendations on Producers’ Marketing Decisions,” Journal of 
Agricultural & Resource Economics, 29 2(August): 308-327. 

 
64. Pennings, J.M.E. and P. Garcia (2004), “Hedging Behavior in Small and Medium-sized 

Enterprises: The Role of Unobserved Heterogeneity,” Journal of Banking & Finance, 28 
5(May): 951-978. 

 
65. Van Ittersum, K., J.M.E. Pennings, B. Wansink, and H.C.M. Van Trijp (2004), “A 

Multidimensional Approach to Measuring Attribute Importance,” Advances in Consumer 
Research, 31(1): 86-87. 

 
66. Van Ittersum, K., J.M.E. Pennings, B. Wansink, and H.C.M. Van Trijp (2004), 

“Improving Attribute-Importance Measurement; A Reference-Point Approach,” Advances 
in Consumer Research, 31(1): 84-85. 

 
67. Pennings, J.M.E. (2004), “A Marketing-Finance Approach towards Industrial Channel 

Contract Relationships: A Model and Application,” Journal of Business Research, 57 6(June): 
601-609. 

 
68. Pennings, J.M.E. and A. Smidts (2003), “The Shape of Utility Functions & Organizational 

Behavior,” Management Science, 49 (9/September): 1251-1263. 
 
69. Pennings, J.M.E., M.J.J.M. Candel and T.M. Egelkraut (2003), “A Behavioral Decision 

Making-Modeling Approach Towards Hedging Services,” Journal of Behavioral Finance, 4(2): 71-
84. 
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70. Pennings, J.M.E. and T. M. Egelkraut (2003), “Research in Agricultural Futures Markets: 
Integrating the Finance and Marketing Approach,” Agrarwirtschaft [Agricultural Economics], 
52(6): 300-308. 

 
71. C.W.J. van Rijswick and J.M.E. Pennings (2003), “Heeft de agrarische future nog 

toekomst?” [Is there a Future for Commodity Futures?] Economische Statistische Berichten 
[Economic Statistical Letters], 88 (nr. 4395): 86-89. 

 
72. Pennings, J.M.E., B. Wansink, and M.T.G. Meulenberg (2002), “A Note on Modeling 

Consumer Reactions to a Crisis: The Case of the Madcow Disease,” International Journal of 
Research in Marketing, 19(1): 91-100. 

 
73. Meulenberg, M.T.G. and J.M.E. Pennings (2002), “A Marketing Approach to Commodity 

Futures Exchanges: A Case Study of the Dutch Hog Industry,” Journal of Agricultural Economics, 
53 (March): 51-64. 

 
74. Pennings, J.M.E. (2002), “Pulling the Trigger or Not: Factors Affecting Behavior of 

Initiating a Position in Derivatives Markets,” Journal of Economic Psychology, 23(April): 263-278. 
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1999 Citations of Excellence for Research Implications Award for 1998 publication in the 

European Journal of Marketing 
 
1998 Niels Stensen Foundation Award, Amsterdam (Award recognizes the superb quality of 

PhD thesis and recipient is expected to make a major impact on his/her field) 
 
1998 Ph.D. Summa Cum Laude, Wageningen University 
 
1994  M.Sc. Summa Cum Laude, Wageningen University 
 
1992 B.Sc. Magna Cum Laude, Wageningen University 
  

  
TTEEAACCHHIINNGG  PPHHIILLOOSSOOPPHHYY  
 

The role of a teacher is that of a catalyst. I motivate students to talk, to discuss their 
creativity process. I am enthusiastic about my research, and I want students to observe and 
hopefully share that passion. I try to bring that enthusiasm into the classroom by sharing 
my own research with them. I continually update my presentations, by bringing in new 
ideas from the literature and my own research, as well as new problems and examples. In 
particular, I try to bring my own professional experience into the classroom. Teaching 
serves the purpose of making students curious, intrinsically motivated, enthusiastic, and to 
let them experience that learning is great.  
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CCUURRRREENNTT  CCOOUURRSSEESS    
 

• Financial Product Development: A Marketing-Finance Approach (Maastricht University, 
The Netherlands) 

• Commodity Futures & Options (Wageningen University, The Netherlands) 
• Advanced Supply Chain Management (Wageningen University, The Netherlands) 
• Advanced Management and Marketing (Wageningen University, the Netherlands) 
• Executive MBA in Food & Agribusiness (TIAS Business School & Wageningen Academy) 
• Contribution to Critical Reflections on Sustainable business (YSS38003; the Ribbon course) 
• DACS (Department of Advanced Computing Sciences) Master Research Project 

(Maastricht University) 
 
 

 
CCOOUURRSSEESS  TTAAUUGGHHTT  
 
• Fixed Income Management (Maastricht University) 
• Empirical Methods in Financial Research (Maastricht University, The Netherlands) 
• Commodity Futures & Options (University of Illinois at Urbana- Champaign, USA). 
• Marketing (Wageningen University, The Netherlands) 
• Commodity Marketing (Wageningen University, The Netherlands) 
• MBA-Marketing (Wageningen University, The Netherlands) 
• Executive Course Marketing & Finance, Wageningen Business School 
• Chair of the marketing section of the Wageningen School of Management MBA program: 

1999-2001. 
• Topics in Managerial Decision Making (University of Illinois at Urbana-Champaign, USA) 

  
Ø   University of Teaching Qualification Certificate (BKO); certification for the following 

competencies: subject related aspects, educational development, teaching delivery, 
assessment and testing of students, cooperation, self-reflection. 

  
  
  
  
  
  
  
  
  
  
  
  
  
  



 53 

  
RREECCEENNTT  TTEEAACCHHIINNGG  EEVVAALLUUAATTIIOONNSS 
 
 
Student ICES Course Evaluation Questionnaires 
 
o ICES (Instructor and Course Evaluation System) Results 

§ Instructor’s Overall Teaching Effectiveness (IOTE) on a 5 point scale 
§ Overall Quality of this Course (OQC) on a 5 point scale 

 
Ø Futures & Options Theory (University of Illinois at Urbana-Champaign) 

Ø IOTE: 4.4 
Ø OQC: 4.5 

 
Ø Topics in Managerial Decision Making (University of Illinois at Urbana-Champaign) 

Ø IOTE: 4.9 
Ø OQC: 4.9 

  
  
PPRROOFFEESSSSIIOONNAALL  MMEEMMBBEERRSSHHIIPPSS  
 
American Economic Association, American Agricultural Economics Association, American 
Association for the Advancement of Science, American Marketing Association, American Finance 
Association, The Chicago Farmers,  Commodity & Energy Markets Association,  Decision Analysis 
Society, European Marketing Academy, European Agricultural Economics Association, Financial 
Management Association, Forderverein Warenterminbörse, Institute for Operations Research and 
the Management Science, Royal Economic Society, Society for Judgment and Decision Making and 
Royal Institute of Engineers (Koninklijk Instituut van Ingenieurs (KIVI)). 
  
OOTTHHEERR  PPRROOFFEESSSSIIOONNAALL  AACCTTIIVVIITTIIEESS  
 
PPUUBBLLIICC  SSEERRVVIICCEE  
  
Public service is a natural extension of my research and teaching. My research has two dimensions: 1) 
advancing our knowledge and hence contributing to the literature; 2) helping to answer questions from 
the industry and government with the knowledge generated. The latter is linked to my public service. I 
work closely together with financial institutions, agribusiness companies, companies in the food 
industry, and governments to identify relevant questions and answers to those questions. My public 
service activities are generated along two lines. First, my research publications have been identified 
either directly by stakeholders, or through coverage in professional media, resulting in requests from 
stakeholders. Second, some of my research has implications that are of interest to or beneficial for some 
stakeholders.  
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AACCAADDEEMMIICC  
 
Ø Referee activity for amongst others, Academia Letters, Annals of Operations Research, Aquaculture 

Economics and Management, American Journal of Agricultural Economics, European Marketing 
Academy, Canadian Journal of Agricultural Economics/Revue Canadienne D'agroeconomie, European 
Review of Agricultural Economics, European Financial Management, European Economic Review, 
International Association of Agricultural Economists, International Journal of Research in Marketing, 
Journal of Agricultural Economics, Journal of Agribusiness; Journal of Agricultural and Applied 
Economics, Journal of Agricultural and Resource Economics, Journal of Business, Journal of Economic 
Psychology, Journal of Marketing, Journal of Futures Markets, Journal of Financial Research, Journal of 
International Money & Finance, Managerial and Decision Economics, Management Science and Marketing 
Science. 

 
Ø 2023: Co-organizer and co-chair of the XVII EAAE Congress (Rennes, France) special 

session “Novel Interdisciplinary Methods to Capitalize on High- frequency Data and News 
Content in Commodity Markets”. 

 
Ø 2023: Co-organizer of the International Expert Group on Market Surveillance Meeting at 

CERN, Geneva, March 14-15. 
 

Ø 2022: Co-organizer of the Marketing-Finance Symposium entitled “The Whole is Greater 
Than the Sum of Its Parts (IV)” at Maastricht University, Maastricht, October 7. 

 
Ø 2022: Member of the Scientific Committee of the 2022 meeting of the Commodities and 

Energy Markets Association (CEMA) in Chicago. 
 

Ø 2022: Guest editor for Sustainability on Cooperatives & Sustainable Marketing Strategies. 
 

Ø 2021: reviewer for Academia Letters. 
 

Ø 2021: Chair of the Sustainable International Business (SIB) Advisory Program Committee 
at Zuyd University of Applied Sciences. 

 
Ø 2020: Scientific Evaluator of Rennes Business School (HCÉRES evaluation), France.  

 
Ø 2020: Reviewer for the program Committee of the XVI EAAE Congress in Prague, August 

25 - August 28, 2020. 
 

Ø 2019: Principal Investigator (PI) of the Organisation Européenne Pour La Recherche Nucléaire 
(CERN)-WUR-CORMEC Research Project on Market Anomalies and Fraud Detection & 
Prediction (High Energy Physics Tools in Limit Order Book Analysis: HighLO); Geneva, 
Switzerland and Wageningen, the Netherlands (jozef.martin.pennings@cern.ch). 

 

mailto:jozef.martin.pennings@cern.ch
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Ø 2019: Member of the international scientific committee of 8th Conference on Applied 
Commodity Price Analysis, Forecasting, and Market Risk Management (GRCC) at the IAG 
Business School of the Pontifical Catholic University of Rio de Janeiro – IAG PUC-Rio, 
December 6th. 

 
Ø 2019: Co-organizer of “Commodities, Volatility, and Risk management: The impacts of market 

imperfections and green finance,” Conference in Paris, 14-15 May 2019. 
 

Ø 2019: Member of the international scientific committee of the EAAE Seminar “Behavioural 
Perspectives in Agricultural and Management”, February 6-7, at the Swedish University of 
Agricultural Sciences, Ultuna Campus, Uppsala, Sweden. 

 
Ø 2018: Economics Advisory Board at SSRN 

 
Ø 2018: Member of the program committee ICA (International Cooperative Alliance) 2018 

Research Conference, July 4 – July 6, 2018 
 

Ø 2016: Member of ETH Zurich Research Commission for scientific evaluation. 
 

Ø Organizer of GSBE-Marketing-Finance Symposium at Maastricht University, October 3 
2015 (http://www.marketing-finance.nl/mfconference.html). 

 
Ø 2015: Editorial Council of the Journal of Agricultural and Resource Economics. 

 
Ø 2014/2015: Member of the NWO (Dutch Science Foundation) Alfa Gamma 2014 VICI 

committee. 
 

Ø 2014: Reviewer for the 2014 Congress of the European Association of Agricultural 
Economists in Ljubljana. 

 
Ø Organizer of GSBE-Marketing-Finance Symposium at Maastricht University, October 3 

2013 (http://www.marketing-finance.nl/mfconference.html). 
 

Ø Marketing Track Coordinator (together with Frans Verhees): Risk, Innovation and Market 
Orientation at 2012 10th Wageningen International Conference on Chain and Network Management May 
23-25 2012 (http://www.wicanem.wur.nl/). 

 
Ø Member of International Scientific Committee of the 3rd Biannual International 

Conference on Services Marketing: “Servicing the Way out of the Economic Downfall: Exploring the 
Present and Future Role of Services”, Chesme, Turkey, September 7-9, 2011. 

 
Ø Member of the International Advisory Committee of the conference “Discovering, Mining and 

Managing Complex Agricultural Data,” organized by the Center for Applied Optimization, 
University of Florida, USA, and the Mediterranean Institute of MAICh/CIHEAM, held in, 
Crete, Greece, July 1-3, 2010 (http://www.ise.ufl.edu/cao/CAODM2010/). 
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Ø Member of the International Scientific Committee of the 2nd Biennial International 
Conference (BIC) on Services: Orchestrating the Service Experience: Music to the Ears of our 
Customers, November 4-6, 2009, Thessaloniki, Greece.   

 
Ø Organizer of the Marketing-Finance Conference at Maastricht University, October 10, 2008 

(http://www.fdewb.unimaas.nl/finance/pdf/conference/conference_program.pdf). 
 

Ø Member of the International Scientific Committee of the first Beeronomics conference 
(2009). 

 
Ø Member of the editorial board of AAEA Choices. 

 
Ø Advisory Editor for the Social Science Research Network (SSRN) Journal in Behavioral and 

Experimental Economics, which is a section of the Economics Research Network. 
 

Ø Reviewer for Prentice Hall Business Publishing. 
 

Ø Member of the program committee of the 5th International Conference on Chain and Network 
Management in Agribusiness and the Food Industry (IAMA). June 6-11, 2002, Noordwijk aan Zee, 
The Netherlands. 

 
Ø Guest editor for the European Review of Agricultural Economics for the special issue on Risk 

Behavior of Market Participants Volume 31, number 3, 2004. 
 

Ø Reviewer for the Dutch Social Science Research Council of the Netherlands Organization for 
Scientific Research (NWO). 

 
Ø Reviewer for the Decision Risk & Management Sciences section of the National Science 

Foundation. 
 

Ø Researcher at Illinois Homeland Security Research Center. 
 

Ø On the organizing and scientific committee of the 98th European Association of the Agricultural 
Economists (EAAE) Seminar “Marketing Dynamics within The Global Trading System: New 
Perspectives”. June 29-July 2, 2006, Chania, Crete, Greece. 

 
Ø Member of the International Scientific Committee of the 113th EAAE seminar: A Resilient 

European Food Industry and Food Chain in a Challenging World, September 3-6, 2009, Chania, 
Greece.  
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AADDMMIINNIISSTTRRAATTIIVVEE 
 
Ø 2023: Co-chair of the International Expert Group on Market Surveillance (IMS-Group). 

 
Ø 2022: Co-Director of the Marketing-Finance Research Lab (MFRL) at Maastricht 

University (www.marketing-finance.nl). 
 

Ø 2021: Principal Investigator (PI) of Project HighLO High Energy Physics Tools in Limit 
Order Book Analysis, European Organization for Nuclear Research -CERN & Wageningen 
University/Maastricht University. 
 

Ø 2017: Chair of the Scientific Committee of the Commodity Risk Management Expertise 
Center (CORMEC). 
 

Ø 2012: Member of the search committee for agricultural economics professorship, 
Wageningen University, The Netherlands. 
 

Ø 2011: Program Director Agricultural Marketing at Wageningen University. 
 

Ø 2011-2021: Director Marketing-Finance Research Lab at Maastricht University 
(www.marketing-finance.nl). 

 
Ø 2008-2018. Program Director of the Marketing – Finance Master at Maastricht University. 

https://www.maastrichtuniversity.nl/education/master/master-international-business-
track-marketing-finance. 

 
Ø 2005-2006. Graduate Admission and Recruitment Committee, University of Illinois at 

Urbana-Champaign.  
 

Ø 2004. Secretary/Treasurer of Food & Agricultural Marketing Policy Section of the American 
Agricultural Economics Association. 

 
Ø 2003-2004. Chair of the College of Agriculture, Consumer & Environmental Sciences 

(ACES) Internal Culture Task Force as part of ACES “Globally Pre-eminent and Locally 
Relevant” Strategic Plan. 

 
Ø 2003: Internship program coordinator Office for Futures & Options Research with 

Chicago Board of Trade and Chicago Mercantile Exchange. 
 

Ø 2003: Agricultural & Consumer Economics Seminar Series coordinator. 
 

Ø 2003: participant in ACES 2003 Strategic Conference. 
 

Ø 2003: Member of the search committee of the Soybean Industry Endowed Chair in 
Agricultural Marketing, University of Illinois at Urbana-Champaign. 

 

https://www.maastrichtuniversity.nl/education/master/master-international-business-track-marketing-finance
https://www.maastrichtuniversity.nl/education/master/master-international-business-track-marketing-finance
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Ø 2002: Steering Committee for the Chancellor and Provost's Cross-Campus Initiative on 
Food Security of University of Illinois at Urbana-Champaign. 

 
Ø 2002: ACE Undergraduate Programs Committee, University of Illinois at Urbana-

Champaign. 
 

Ø 2002: PhD research implementation committee, University of Illinois at Urbana-
Champaign. 

 
Ø 2001-2004 Graduate Admission and Recruitment Committee, University of Illinois at 

Urbana-Champaign. 
 

Ø 2001-2007: ACE student advisor, University of Illinois at Urbana-Champaign. 
 

Ø 2001: Prelim committee agribusiness and management specialty area, University of Illinois 
at Urbana-Champaign. 

 
Ø 2000: Chair of the search committee for business administration professorship, 

Wageningen University, The Netherlands. 
 

Ø 2001: Member of the search committee for consumer economics professorship, 
Wageningen University, The Netherlands. 

 
Ø 1999-2001: Chair of the Marketing & Consumer Behavior Group at Wageningen 

University, The Netherlands. 
 

Ø 1998-2004: Director of the Foundation of Research in Derivatives. 
 

 


